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FALL 2002

BRANDY Celebrates Stars, Stripes & Skates

New York (September 20, 2002) — World Champion and
Olympic figure skaters assembled at Madison Square
Garden to help the 9/11 Fund, and BRANDY Parfums was
there. This fund, founded by the families of victims of
9/11, gives scholarships to children who have been affected
by acts of terror since September 11th.

The audience was treated to a dazzling exhibition com-
Patty Namm, President of BRANDY Parfums, Ltd,, plete with beautiful costumes. Skaters (and BRANDY
with Nancy Kerrigan at the Stars, Stripes and Skates  wearers) included Sasha Cohen, Nancy Kerrigan, Nicole
post-performance party. Bobek, Timothy Goebel, Surya Bonaly, Viktor Petrenko,
Lucinda Ruh, Naomi Lang and Peter Tchernyshev, Maya Usova and Evgeny Platov, and Alex
Abt. Each skated their own numbers and then collaborated on a lively, grand finale that also

included local skaters and children.
At the post performance party, the skaters spoke about their upcoming competitions and
tours. The elegant Sasha Cohen, speaking of BRANDY perfume said, “I love it!”

BBC INTERVIEWS PATTY RASTA

London, UK (July 16, 2002) —
Paul Coytz, EBC ll%adic} hoi; TRIUMPHS AT
interviewe a ive tor
minutes, and tchn said “We Ll N COLN
usually don’t plug products on C E NT E R O UT
OF DOORS -
"Lotion Rocks"

the BBC, but this is special.”
We were honored.

AWARDS 70 TOP YOUNG RIDERS

Tempel Farms, IL (August 6-
11, 2002) — BRANDY spon-

sored the North American Rasta Thomas and Patty Namm at Lincoln New York <AugUSt 15’ 2002) __
Young Riders’ Competition. Center, NYC Rasta Thomas, danceur extra-
Top young riders and disabled ordinaire, winner of both the Varna and Jackson gold medals,
riders travelled from all over and BRANDY wearer, appeared at the Lincoln Center
the U.S.A., Canada and South Festival to great acclaim. Rasta performed a dashing solo,
America to compete in dres- Aisatnaf choreographed by Kevin lega Jeff. Bill and Patty
sage, jumping, and eventing. attended the performance and met with Rasta after the show.

(see next page for photo) Rasta confided, “THE (BRANDY) LOTION ROCKS!”



Tempel Farms, IL (left) — The talented Georgina Bloomberg, daughter
' of our illustrious the Honorable Mayor Michael Bloomberg and anchor
of the Gold Medal Jumping Team,
proudly displays BRANDY Body
Lotion.

New York, NY (right) —
Chateau Stables, home of §
Brandy the horse, adds the |
beautiful new pumpkin shaped
Cinderella coach to its collection.
For information: www.chateaustables.net
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BRANDY recent and upcoming charity events and sponsorships (partial list): Baltimore Museum of
Industry, Bridge Hampton Historical Society, Fidelity Investments Grand Prix, Inner Vision Disabled Riders
Championships, Joe DiMaggio Children's Hospital, Jupiter Symphony Chamber Players, Kips Bay Boys and
Girls Club, Lar Lubovitch Dance Company, Metropolitan Opera Guild, Mount Vernon Hotel Museum, United
States Dressage Federation, U.C. Berkeley Stern Hall, Brandy Cup - Sapporo, Japan.

MISS RODEQ AMERICA GEARS [P

Pueblo, CO — BRANDY will be the fragrance sponsor once again for the Miss Rodeo America Pageant.
Twenty six contestants will compete in Las Vegas from December 1-8, 2002 to wear the crown in 2003. The
ladies must be excellent riders as well as poised and eloquent. Kara Brown, the charming current Miss Rodeo
America whom we met in Washington, D.C., will preside over the festivities.

BRANDY eau de toilette

Every so often, a new fragrance is launched that generates ever-widening circles on its own merit, something like
the ripples created by casting a stone on still water. BRANDY eau de toilette is such a phenomenon.

First created by artist Patricia Namm who used Brandy, a striking palomino Central Park carriage horse, as her
muse, the fragrance was immediately embraced by the so-called “horsey” set. It has been featured in countless glossy pub-
lications and catalogues, both here and abroad.

Now the message is out as women and men of all ages engaged in diverse sports and activities adopt this fragrance
for themselves. We think it is the suggestion of distant fields, rolling aromatic meadows, apple and peach top notes, and
herbaceous heart notes that account for the appeal of this pleasing scent. Just one mist from the handsome eau de toilette
spray bottle has the ability to erase stress and turmoil, and transport the most jaded urban dweller to verdant countryside for
a reviving and cleansing visit.

BRANDY eau de toilette, Available in Natural Sprays: 1.7 fl. oz. ( 50ml) suggested U.S. retail: $48.50, 3.4 {l. oz.
(100ml) suggested U.S. retail: $75.00; BRANDY body lotion, Made in Switzerland: 8.0 fl. oz. (250ml) suggested U.S. retail:
$35.00; BRANDY travel candle, All Plant Wax in Embossed Golden Tin: 4.0 oz. (35-40 hours) suggested U.S. retail: $25.00.
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